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With insight on hundreds of millions of consumers, Rapleaf not only has one of the largest people databases, but 
also has the largest accessible social graph in the world.  Top retailers, political organizations, airlines, hotels, 
banks, insurance companies, and other consumer-facing firms use Rapleaf to gain consumer insight, manage 
fraud risk, and expand recruiting programs. 
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Social Media Report Case Study: 
Leading Automaker Optimizes Social 
Media Campaign for Vehicle Fleet 

Problem 

 Leading automaker recognizes that advertising and marketing landscape is shifting from online 
media to conversations with customers 

 “Frankly, the approach for our first projects was ‘ready, fire, aim.’ We didn’t know exactly 
where our consumers were on social media, which vehicles they were interested in hearing 
about on social networks, or how to effectively alert people about what we were doing in social 
networks.” –Director, CRM 

Solution 
1. Leading automaker sends Rapleaf sample list 

of customers for each vehicle of interest, 
specifying which social networks and social 
media sites they want to target  

2. For people in Rapleaf’s database, info is 
returned instantly; for “new” participants, 
Rapleaf crawls for data across social networks 
and social media sites 

3. Rapleaf aggregates results by vehicle and 
returns easy-to-understand reports that 
segments customer list by demographics, 
social network memberships, friend counts, 
and more 

Results 
Leading automaker now knows:  

 Individual vehicle footprint on social 
media 

 Customer profiles and car popularity on 
social networks of interest 

 Which social networks have more 
potential influencers 
 

Which they then used to: 

 Target high-friend count customers 

 Focus messaging to their target audience 
at the target sites 

 Increase campaign efficiency 

Client Needs 

 Considering social network campaigns for 
10 vehicles 

 Wanted to run campaigns for top social 
network sites 

 For each vehicle, wanted to know: % of 
customers on MySpace and Tagged, social 
graph/friend data of those customers, 
average age, and M/F ratio 
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